ADDENDUM NO. 2

OHIO TURNPIKE COMMISSION
682 Prospect Street
Berea, Ohio 44017

REQUEST FOR PROPOSALS
MARKETING PROGRAMS AND ADVERTISING SERVICES
AT OHIO TURNPIKE TOLL PLAZAS, SERVICE PLAZAS
AND ON THE TURNPIKE MAINLINE

RFP ISSUE DATE
August 13,2009

INQUIRY END DATE
5:00 p.m. (EDT), September 2, 2009

OPENING DATE
2:00 p.m. (EDT), September 11, 2009

ATTENTION OF RESPONDING FIRMS IS DIRECTED TO:

SCOPE OF SERVICES, PART II(E)
Page 8

REVENUE SHARING PROPOSALS
Page 20

ANSWERS TO QUESTIONS RECEIVED THROUGH 5:00 P.M.. SEPTEMBER 2. 2009
(End of Inquiry Period)

Issued by the Ohio Turnpike Commission September 4, 2009. Issuance authorized by L. George
Distel, Executive Director and Kathleen Weiss, Director, Contracts Administration.
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Addendum No. 2
Ohio Turnpike Commission
Request for Proposals for
Marketing Programs and Advertising Services
at Ohio Turnpike Toll Plazas, Service Plazas
and on the Turnpike Mainline

MODIFICATIONS TO THE RFP

The following changes are made to the Request for Proposals (“RFP”). (New language is in
italicized text and deleted text is straek-through).

Page 8:

Scope of Services, PART II(E): At the end of this Subsection, add the following
paragraph. “The Selected Firm may also engage in the sale of advertising on signs
to be located in the Commission’s recreational vehicle (“RV”) lots located at the
Service Plazas.”

Page 20: Revenue Sharing Proposals, PART V: The reference to “BACKLIT SERVICE

PLAZA ADVERTISING” on this particular Revenue Sharing Form is hereby
changed to “BACKEIF SERVICE PLAZA ADVERTISING.” This change facilitates
the inclusion of advertising that may be sold for signs to be located in the
Commission’s RV lots as newly referenced under PART II(E). PLEASE USE THE
ATTACHED REPLACEMENT PAGE IN SUBMITTING YOUR REVENUE
SHARING PROPOSAL FOR THIS ITEM OF THE RFP.

ANSWERS TO QUESTIONS RECEIVED THROUGH 5:00 P.M., SEPTEMBER 2, 2009

Q2

A#2

Q#3

A#3

Q#4

(End of Inquiryv Period)

Travelers Marketing has unmatched expertise in most but not all of the advertising
programs contemplated under the ensuing Contract to be awarded and, accordingly,
would bid on fewer than the eight programs identified. Will OTC entertain a bid for
fewer than the eight enumerated marketing programs?

The Advertising/Marketing RFP outlines the requirements identified by the Ohio
Turnpike Commission for all marketing programs it wishes to include under one
umbrella contract. The purpose of the RFP is to find a firm that can streamline the
process and manage all advertising/marketing opportunities available on the Ohio
Turnpike. This, however, does not preclude firms from joint venturing in order to
provide any services for which one or the other may lack expertise.

How many Map/Lodging Guides were provided during the current contract and what
minimum number will be required of the Selected Firm?

516,000 were printed in 2009. A minimum number of Map/Lodging Guides has not

been determined.

Please provide the production costs of the maps during the past two years.
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A#4  The production cost is borne by the firm. The printing cost for the last Map/Lodging
Guide was $333,550.66. Layout, graphic design, etc. were performed in-house by the
current firm and, therefore, those costs are not available. The firm recoups its costs via
the advertising revenues generated by the Map/Lodging Guide.

Q#5  Please provide the next anticipated Map/Lodging Guide publication date.

A#S  June 15, 2010.

Q#6 Please provide Gross Sales revenues since 10/07 for each of OTC’s advertising
programs?

A#6  Because of wind down with a prior advertising/marketing firm and start-up with a new
firm for some of the programs, and also because the Turnpike Television Network only
became fully operational in mid-2008, the best information available on gross sales
revenue for all marketing/advertising programs will be to provide a rolling 12-month
snap-shot of gross sales, which is provided below.

Summary: Advertising Revenue (August 1, 2008 - July 31, 2009)

, G"U'?'S. v Amount Due Amount Due Amount Paid
Program Advertising -, . ) e .
Commission Provider to Commission
Revenue
DATIM Signs $121,086.00 878 705.90 $42.380.10 878 705.90
Toll Booth 8126,653.33 $82,324.66 $44,328.67 $62,859.63
Windows
$15,715.00 $6,286.00 $9,429.00 $36,286.00
Coupons
Backlit Signs 328 840.00 $18,746.00 $10,094.00 317 966.00
Turnpike 548 318.00 $12,079.50 $836,238.50 811,348.25
Television
Turnpike Map & $34,920.00 35587.20 329.332.80 $35,587.20
Lodging Guide
Totals $375,532.33 $203,729.26 $171,803.07 $182,752.98

Please note: “Amount Due Commission” includes pending postings and payments.

Q#7 Assuming the information is public, what is the revenue sharing arrangement per
program with the current Marketing Program and Advertising Services provider?




A#7

Q#8

A#8a

A#8D

Q#9

A#9

Receipt Coupon, Toll Booth Window Advertising, DATIM Adbvertising, Service Plaza
Back-lit Sign Program and the Map/Lodging Guide:

Percentage of Gross Fees to be Remitted to the Commission

Receipt Coupon Program 40%
Window Advertising Program 65%
DATIM Advertising Program 65%
Service Plaza Advertising Program 65%
Ohio Turnpike Map/Lodging Guide 16%

InfoCenter Panels and Business Logo Sign Program: For the InfoCenter Program,
the Commission receives 25% of gross receipts from the sale of advertising space to
selected lodging facilities and campgrounds, but not less than a minimum of $175.00
dollars per unit per month. For the Business Logo Sign Program, the Commission
receives 100% of the construction revenue, in the form of a monthly construction
assessment. The amount is based upon the projected costs of sign construction, repairs
and maintenance. The Commission receives 50% of the Logo Sign Program revenue
in the form of monthly payments from Program participants.

Turnpike Television Network: 25% of gross advertising receipts during Year One of
the Agreement, (which has passed). Gross advertising receipts is defined as all
revenues received by before the deduction of any costs or overhead to the Selected
Firm. During successive years, 25% of gross advertising receipts plus 5% of the
overage if annual revenues exceed $50,000, or plus 10% of the overage if annual
revenues exceed $100,000.

With respect to the “Ohio Turnpike Business Logo Sign Program™:

a. Does OTC own the exiting lodging/campground “Boards”? If so will the Selected
Firm be allowed to take over management of the existing “Boards” rather than
installing new “Boards”?

The Lodging/Campground InfoCenter Panels or “Boards” are owned by the current
Marketing/Advertising Firm that provides them, and would have to be replaced in the
event a new firm is selected.

b. If OTC expects the Selected Firm to construct and install the sign panels, what is
the time period for amortizing capital costs? How will the Selected Firm
recapture its costs?

The Selected Firm will recover its costs via the revenues it generates from the sale of
advertising. The Commission has no suggested timeframe for amortization of costs
incurred by the Selected Firm. For guidance on this point, however, Responding
Firms may wish to review the term of the Contract and its renewals.

Does OTC anticipate expanding business eligibility from Lodging, Campground
Facilities, and Attractions to include Food and Fuel?

Not at this time for the Business Logo Sign Program.



Q#10

A#IO

Q#11

A#l11

Q#12

A#I2

Q#13

A#I3

Q#14

A#l14

Q#15

A#IS

Q#16

What are the rights of the Service Plaza Operators to sell advertising at the Service
Plazas?

Operators have no “right to sell advertising at the Service Plazas.” Because it is in
both the Commission’s and the Operator’s best interest, Operators are given a first
choice to purchase advertising on the Closed Circuit Turnpike Television Network as
well as on backlit signs.

Will OTC be installing over the road ETC systems thereby eliminate vehicles passing by
toll booth windows? If so, please provide a schedule.

No, both cash paying vehicles and vehicles with a transponder will still pass by toll
booths. The new Toll Collection System is a gated system. It is anticipated that drivers
with transponders who do not have to stop to get a ticket or pay a toll will pass through
at approximately 10 mph.

What is the current roll out schedule for E-ZPass by interchange?

October 1, 2009 Turnpike-wide.

How many DATIM lanes will be replaced by E-ZPass Only lanes by interchange?

All lanes will be outfitted for both types of transactions.

How many DATIM lanes will be made E-ZPass Capable to be used for E-ZPass during
certain parts of days by interchange?

This will depend on the level of traffic using E-ZPass, and will not be known until the
new Toll Collection System has been up and running for several months.

Does the OTC revenue sharing model accommodate advertisers who directly bear all
costs associated with the production of the advertising artwork and materials that will be
placed on the DATIM’s and Tollbooths?

As stated in the RFP, revenue sharing is based on a percentage of “gross fees” earned
by the Selected Firm. “Gross Fees” shall mean all fees paid by advertisers exclusive of
costs and expenses incurred by the Selected Firm.

Page 6, Part II, Section B. — Receipt/Coupon Program. In 2008, approximately 11,600
rolls of receipt paper were furnished to the Commission. The RFP states “. . . it is
expected that the generation of toll receipts will be reduced from current levels” due to E-
Z Pass. Can the Commission provide any estimates as to the amount of the reduction?



A#I6

Q#17

A#17

Q#18

A#I8

Q#19

A#I9

Q#20

A#20

Q#21

A#21a

The Commission is unable to predict the reduction in toll receipts until several months
after the new Toll Collection System goes live with E-ZPass. The go-live date is
October 1, 2009.

Page 6, Part II, Section C. — Window Sign Advertising Program. Is the Commission
willing to consider reimbursement to the selected firm for damage to signs caused by
Commission personnel, similar to the provision contained on Page 8, Part 1l, Section F,
(2.) Responsibility for Repairs, Replacement, Loss or Damage?

Yes, provided the Commission was responsible for the damage.

Page 7, Part II, Section D. — DATIM Advertising Program. Is the Commission willing to
consider reimbursement to the selected firm for damage to signs caused by Commission
personnel, similar to the provision contained on Page 8, Part 1l, Section F, (2.)
Responsibility for Repairs, Replacement, Loss or Damage?

Yes, provided the Commission was responsible for the damage.

Page 8, Part 1l, Section E, Paragraph 2 — Service Plaza Advertising Program. The
currently licensed provider is presently responsible for the maintenance of the backlit
signs and the insertion of the advertisements into the kiosks or wall mount units. The RFP
states that the Commission “shall be responsible for insertion of the advertisements into
the kiosks or wall mount units.” Will the Commission now be responsible for maintaining
the back-lit signs as well?

Yes.

Page 8, Part 11, Section F — Turnpike Television Network. Does the Commission have
any recent data re: foot traffic in the Service Plazas where the flat screen monitors are
currently installed? If not, will the Commission make statistics, such as sales and cover
counts, etc. from the various concession operators available to the potential respondents?
In particular, statistics from Sept., 2008 — August, 2009 are requested.

Foot traffic counts are not available at this time. Comparative concession and fuel
sales data is attached for 2008.
Page 12, Part II, Section G — Lodging/Campground InfoCenter Program.

a. Is there a required/recommended time frame for the delivery and installation of
the Boards?

It is expected that the Selected Firm will have InfoCenter Boards available within sixty
days of contract execution.

b. Is there a requirement as to how frequently (monthly, quarterly, annually, etc.) the
information on the various Boards is to be updated?
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A#21b As with all aspects of the Marketing/Advertising Program, the information should be

A#2lc

Q#22

A#22

Q#23

A#23

Q#24

updated regularly as changes occur.

C. The RFP states that “(r)esponding firms may view existing Boards at the
Commission’s service plazas.” To what extent should the existing Boards be used as a
guideline for size and content? Specifically: What are the minimum/maximum size
requirements for the Boards, if any?

The current boards may be viewed as an example. However, the Commission has not
developed a specification beyond what is stated in the RFP.

Subparagraph (2), item (iv) calls for lodging and campground information panels. The
existing Boards provide the following information:

Name, City, & Telephone #

Closest Interchange on Turnpike to Hotel/Campground

Hotel /Campground Logo

Hotel /Campground Photo

Distance from Service Plaza

Directions to Hotel/Campground with Individual Map

Discounts, i.e., AAA, Seniors, Gov’t., etc.

Features & Amenities: Free Bkfst., Restaurant on premise or nearby, In-Room Coffee,
Internet  Access, Pet Policy, Handicap Accessibility, Indoor/Outdoor pool,
Whirlpool/sauna, Fitness Center, Business Center, Coin laundry, Sprinklers.

What are the information requirements, if any, for the lodging and campground panels
under this RFP?

This will be developed with the Selected Firm.

Except for the last east bound and west bound service plazas, the existing Boards also
contain metro area maps (Toledo, Cleveland, and Youngstown) and/or the Lake Erie
Islands & Vicinity. These maps are in addition to the map of the Ohio Turnpike and
Northern Ohio. Should these be considered an optional feature, as they were not
specifically mentioned in Subparagraph (2)?

Yes, the metro area maps, while a nice addition to the current Ohio Turnpike Map, are
not required.

Page 13, Part II, Section H - Business Logo Sign Program

a. What is the Commission’s policy regarding attractions that may already have

signs on the Turnpike? Will they be required to participate in the Business Logo Sign
Program in order to maintain their presence on the Turnpike?

A#24a To a large extent, existing free signs will remain free.



b. At interchanges where no specific service signs are installed, is there a minimum
number of businesses required to participate before the Commission will erect a new
sign?

A#24b No.

A#24c

Q#25

A#25

Q##26

A#26

Q#27

C. What is the estimated time frame for the erection of specific service signs after
attractions are enrolled in the Business Logo Sign Program?

Signs will typically be erected within thirty days of the request for installation.
However, because the Commission’s Maintenance forces will be doing the sign
installation, the timeframe can change based on the time of year (such as winter-time
due to snow/ice removal operations). In such case, installation could take up to but no
longer than sixty days.

Page 64, Exhibit H, Section 2.5 — Ramp Directional Specific Signs. Under the Lodging
Logo Program, participating businesses have logos signs attached only to mainline signs.
As there are presently no ramp signs or trailblazer signs, travelers receive directions
directly from Turnpike personnel at the toll booths (see page 73 — Logo Sign Attachment
1) in the form of an Exit Guide (sample attached).

Will ramp signs be erected for existing Lodging Logo Program participants who enrolled
in the program before ramp signs were added to the program? If not, how will E-Z Pass
users receive directions to hotels/campgrounds participating in the Lodging Logo
Program?

The Commission is reviewing the possibility of placing “Trail Blazer” signs after the
exit at the Interchanges with the name of the advertiser, the Route/Road and the
direction. For example only: Rock-N-Roll Hall of Fame, I-71 North.

Page 4, Part II - Scope of Services. At 22 interchanges, Exit Guides (sample attached)
are delivered to the Commission’s toll plazas for distribution to travelers. These Exit
Guides provide travelers with directions to hotels & campgrounds that participate in the
Lodging/Campground InfoCenter Program and/or the Lodging Logo Program.

The currently licensed provider designs, prints and delivers these Exits Guides to the
Commission; however, this service is not included in Part II — Scope of Services or in
Exhibit H. Is this service being eliminated with this RFP?

Yes, however, the Commission may revisit producing these Guides sometime in the
Sfuture.

Page 65, Exhibit H, Section 3.1 — Scope of Program.
a. Which locations/interchanges are classified as wurban, and which
locations/interchanges are classified as rural?

A#27a This will be determined with the Selected Firm.



b. Several hotels that participate in the Lodging Logo Program may exceed the
(new) distance requirements. Will they be removed from the program?

A#27b Yes, however, the Commission will consider exceptions for prior program participants.

c. Under what circumstances, if any, is the Commission willing to consider
exceptions to the distance requirements for either hotels or attractions?

A#27¢ The Commission will consider any exception requested by the Selected Firm.

Q#28 Page 17, Part V — Revenue Sharing Proposals.
a. Should rationales/explanatory notes for the Revenue Sharing Proposals be
included in the main body of the Proposal or with the Revenue Sharing Proposals in a
separate envelope?

A#28a The Commission is not requesting a rationale for Revenue Sharing Proposals.
However, if a Responding Firm feels compelled to provide one, then it should be
provided only in the sealed envelope with the Revenue Sharing Proposals.

b. If a responding firm elects to propose an option (such as computerization of the
lodging/campground Board — see Page 13, Part II, Section G, Subparagraph (2), item
(vii)), should a second set of Percentage of Gross Fees be added to the appropriate
Revenue Sharing Form?

A#28b No. On the Revenue Sharing Form, indicate the percentage for each of the services as
your Firm would propose to provide them even if your Firm intends to provide a
service that goes beyond what is required in the RFP. If your Firm is proposing added
options not required in the RFP, please note that in your Technical Proposal, and
indicate whether it is or is not included in your pricing as set forth in the Revenue
Sharing Form.

Q#29 Page 25, Part VI, E — Audited Financial Statements. We are a privately held company,
and do not have audited financial statements. May we submit corporate tax returns in lieu
of audited financial statements?

A#29 Yes.

Receipt of Addendum No. 2, Request for Proposals for, is hereby acknowledged:

(Firm Name)

(Signature)

(Typed Name)
G:\RFPS\ADDENDUMMARKETING AND ADVERTISING RFP 2009 ADD 2.D0C
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REVENUE SHARING PROPOSAL

SERVICE PLAZA ADVERTISING

(See PART II(E))

Percentage of Gross Fees from Advertisers to be retained

by the Selected Firm as Payment for services. %

Percentage of Gross Fees to be remitted to the Commission. %

“Gross Fees” shall mean all fees paid by advertisers exclusive of costs and expenses incurred by

the Selected Firm.

Signature of Officer of Responding Firm Authorized to Bind the Firm:

Responding Firm:

Name and Title:

Date:
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